
Wondering how to keep a pulse on an industry thatʼs constantly changing?

Every month, weʼll share the latest in health systems marketing while digging into the most

effective patient acquisition and engagement strategies. A human-centered approach can

help you stay relevant and foster stronger doctor-patient connections.

Read on to see what's vital today.
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Year-Round Wellness Starts Now: How Hospitals Can Promote Preventive Care

Preventive care isnʼt just a box to check once a year—it s̓ a habit worth building. 🛠

Whether it s̓ a routine wellness exam, cancer screening, or a heart health check-in, health

systems have a major opportunity to help patients take action before issues arise. With

digital tools, timely campaigns built around health observances, and thoughtful education,

that support can be more seamless—and more engaging—than ever.

But here s̓ the challenge: Preventive care rates are still lagging 📉 , especially among

younger adults. To bridge that gap, health systems must meet patients where they are—

online, on their phones, and ready for a little guidance.

Discover simple ways to keep preventive care front and center—all year long.

Connecting the Dots for Consumers: Why Healthcare Marketing Needs Repetition, Not Just
Reach

In a world full of scrolls, swipes, and short attention spans, a single message rarely sticks.

That s̓ why repetition—not just reach—is the key to meaningful engagement across

healthcare marketing. 🔁

Today s̓ healthcare consumers are piecing together information from all angles—search,

social, and health platforms—and making decisions over time, not in a single moment.

Repetition helps connect those dots, building familiarity, trust, and confidence to take the

next step in their care journey.

But donʼt mistake it for redundancy. When done right—with predictive data, trusted

channels, and evolving messages—strategic repetition can be the difference between

passive exposure and real action.

Learn how repeated messaging can inspire confidence and spark next steps.⚡

Healthgradesʼ Becky Allen on Recent Expansion and Future Innovations in Healthcare Solutions

Health systems today are juggling a lot. 🤹  Between staffing shortages and rising patient

expectations, there s̓ constant pressure to do more with less.
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More articles by Healthgrades

That s̓ why Healthgrades is bringing new tools to the table—to help health systems meet

today s̓ challenges head-on.

In a recent conversation, Healthgradesʼ Becky Allen shared how our latest solutions are

streamlining operations, improving access, and connecting with high-value patients more

effectively—from first search to follow-up care.

Explore how Healthgradesʼ expanded solution suite is helping health systems work

smarter.
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The Parental Care Gap, America's Care Deserts & More
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Dec 18, 2024

2025 Hospital Marketing Trends, Preventative Care, and Healthgrades Recap
As the year comes to a close, we want to thank you for being a part of the
Healthgrades community. To celebrate, weʼre…
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Engaging Gen Z on Social Media, 2025 Specialty Excellence Report & More
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Generational Trends Report, 2025 Healthcare Observances, & More
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2

+ Subscribe

5Like Comment Share

https://www.linkedin.com/uas/login?session_redirect=%2Fpulse%2Fpromoting-preventive-care-strategic-repetition-more-healthgrades-am38e&trk=article-ssr-frontend-pulse_x-social-details_feed-cta-banner-cta
https://www.linkedin.com/redir/redirect?url=https%3A%2F%2Fb2b%2Ehealthgrades%2Ecom%2Finsights%2Fblog%2Fhealthgrades-solutions-becky-allen-interview%2F%3Futm_medium%3Dsocial%26utm_source%3Dlinkedin%26utm_campaign%3Dlinkedin_newsletter_march_2025&urlhash=VQLJ&trk=article-ssr-frontend-pulse_little-text-block
https://www.linkedin.com/redir/redirect?url=https%3A%2F%2Fb2b%2Ehealthgrades%2Ecom%2Finsights%2Fblog%2Fhealthgrades-solutions-becky-allen-interview%2F%3Futm_medium%3Dsocial%26utm_source%3Dlinkedin%26utm_campaign%3Dlinkedin_newsletter_march_2025&urlhash=VQLJ&trk=article-ssr-frontend-pulse_little-text-block
https://www.linkedin.com/pulse/parental-care-gap-americas-deserts-more-healthgrades-lwrsc?trk=article-ssr-frontend-pulse
https://www.linkedin.com/pulse/2025-hospital-marketing-trends-preventative-care-healthgrades-xyzpc?trk=article-ssr-frontend-pulse
https://www.linkedin.com/pulse/engaging-gen-z-social-media-2025-specialty-excellence-report-xfj2c?trk=article-ssr-frontend-pulse
https://www.linkedin.com/pulse/generational-trends-report-2025-healthcare-observances-more-rwccc?trk=article-ssr-frontend-pulse
https://www.linkedin.com/newsletters/pulse-7009147904753815554
https://www.linkedin.com/uas/login?session_redirect=%2Fpulse%2Fpromoting-preventive-care-strategic-repetition-more-healthgrades-am38e
https://www.linkedin.com/uas/login?session_redirect=%2Fpulse%2Fpromoting-preventive-care-strategic-repetition-more-healthgrades-am38e&trk=article-ssr-frontend-pulse_x-social-details_likes-count_social-actions-reactions
https://www.linkedin.com/uas/login?session_redirect=%2Fpulse%2Fpromoting-preventive-care-strategic-repetition-more-healthgrades-am38e&trk=article-ssr-frontend-pulse_x-social-details_like-toggle_like-cta
https://www.linkedin.com/uas/login?session_redirect=%2Fpulse%2Fpromoting-preventive-care-strategic-repetition-more-healthgrades-am38e&trk=article-ssr-frontend-pulse_comment-cta

